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2.1  

Met"odological �ote

[GRI 102-50]; [GRI 102-52]; [GRI 102-53]; [GRI 102-56] also referred to as the “Group” or the “Company”) 

was prepared in accordance with the provisions of 

Legislative Decree no. 254 of 30 December 2016, 

amended and supplemented into Italian law. TABLE 1 - SCOPE OF CONSOLIDATION

Corporate evolution
Plants  

2021 2020 2019

2021

Centrale 

del Latte di 

Salerno S.p.A.

Newlat 

Food S.p.A.

Centrale del 

Latte d’Italia 

S.p.A.

Salerno 1

Newlat 

Food S.p.A.

Reggio Emilia

Lodi

Newlat 

Food S.p.A.

Corte dei Frati (CR)

Bologna

Ozzano Taro (PR)

Sansepolcro (AR)

Eboli (SA) 2

Delverde 

S.p.A.
Fara San Martino (CH)

Newlat GmbH Mannheim (Germany)

Centrale del latte d’Italia S.p.A.

Turin

Vicenza

Rapallo (GE)

Florence 3 

Symington’s Limited

Dartmouth Way – Leeds (United 

Kingdom) 4 

Bradford (United Kingdom)

Consett (United Kingdom)

 

The indicators reported refer to the reporting year 

that runs from 1 January to 31 December 2021. 

data and information of the previous two years have 

also been reported.

over the three-year period, note that in 2019 the 

Group acquired the company Centrale del Latte 

For greater clarity, see Table 1.

SALERNO EBOLI 

TURIN 

FARA SAN MARTINO 

MANNHEIM 

DARTMOUTH WAYBRADFORD 

CONSETT 

REGGIO EMILIA

LODI
CORTE DEI FRATI 

BOLOGNA
OZZANO TARO 

SANSEPOLCRO 

VICENZA

RAPALLO 

FLORENCE 
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(hereinafter also “Newlat Food”) and the subsidiaries 

December 2021.

T�is Conso�i�ate� Non-Financia� Statement 

ta�es as its reference t�e “Sustaina�i�ity 

Reporting Stan�ar�s” pu��is�e� in 2016 �y 

t�e G�o�a� Reporting Initiati�e (GRI) an� 

up�ate� to 2020 for in�icators re�ating 

to GRI 207-Taxes, GRI 403-Hea�t� an� 

Safety, GRI 303-Water an� Effluents 

an� GRI 306-Waste an� uses t�e “GRI-

Reference�” approac�. T�e fo��o"ing 

GRI reporting princip�es require� for t�e 

�efinition of t�e content an� qua�ity of t�e 

�ocument "ere ta�en into consi�eration 

for t�e preparation of t�e Statement: 

Sta�e�o��er inc�usi�eness, Sustaina�i�ity 

context, Materia�ity, Comp�eteness, 

Accuracy, Ba�ance, C�arity, Compara�i�ity, 

Re�ia�i�ity, Time�iness as reporte� in GRI 

Stan�ar� 101: Foun�ation.

are given within the text highlighted with the symbol 

[GRI No.].

relating to issues considered material to the Group, 

taking into account the relevant stakeholders and 

business model. 

In order to provide an accurate representation 

of dimensions that are directly measurable was 

prioritised, avoiding where possible reference to 

estimates, which, where required, are based on 

the best possible methods available or on sample 

surveys, and their use is indicated within the 

individual indicators.

During the 2021 reporting process, note that it 

up-to-date data can be found in the chapters 

Environmental impact of production processes and 

Protection of worker health and safety.

The reporting process coordinated by the 

Administration, Finance and Control department 

used special Reporting Packages sent to the relevant 

statement – Limited assurance – was entrusted to 

with the issue of the “Independent auditor’s report 

pursuant to art. 3.C.10, Italian Legislative Decree 

adopted with resolution no. 20267 of January 

2018”. The Report is available on page 142 of this 

document.

Taxonomy), Article 8 - Transparency of undertakings 

to provide information on its so-called Taxonomy 

eligible activities, and in particular to turnover, 

capital expenditures and operating expenditures 

related to assets or processes associated with 

economic activities considered as environmentally 

sustainable in accordance with the relevant 

delegated acts. This information, reported in the 

the Limited assurance mentioned above.

062



As can be seen from Table 1 above relating to the 

reporting scope, the Group operates through 18 

production plants, of which 14 are in Italy, one in 

Germany and three in the United Kingdom, divided 

 » 5 pasta factories, one of which also produces 

baked goods

 » 7 milk processing plants

 » 2 mills

 » 1 plant for gluten-free, protein-free and baby 

food products

 » 3 soup and ready meal plants

The Group employs more than 2,000 people, 

mainly at the production sites in Italy and United 

Kingdom.

that despite the pandemic the Company’s sales did 

of the Group’s business model, even in a complex 

the spread of the coronavirus.

TABLE 2 - ACQUISITIONS OF COMPANIES AND BRANDS

Company/Trademark
Year of 

Acquisition

Guacci 2004

Pezzullo 2005

Corticella 2006

Matese 2008

Giglio 2008

Sansepolcro plant (Buitoni licence 

until 31/12/2021)
2008

Polenghi Lombardo 2009

Optimus 2009

3Glocken 2013

Birkel 2013

Centrale del Latte di Salerno 2014

Ozzano Taro plant (Plasmon  

co-packing)
2015

Delverde 2019

Centrale del Latte D’Italia 2020

Symington’s 2021

> 2,000 
THE GROUP’S EMPLOYEES 

5  
PASTA FACTORIES, ONE OF 
WHICH ALSO PRODUCES 
BAKED GOODS

1  
PLANT FOR GLUTEN-FREE, 
PROTEIN-FREE AND BABY 
FOOD PRODUCTS

7  
MILK  
PROCESSING  
PLANTS

3  
SOUP AND 
READY MEAL 
PLANTS

2  
MILLS

THE GROUP OPERATES  

THROUGH 18 PRODUCTION PLANTS,  

OF WHICH 14 ARE IN ITALY, ONE IN GERMANY 

AND THREE IN THE UNITED KINGDOM

2.2  

Bu�i�e�� �odel a�d value  
c"ai� 

[GRI 102-2]; [GRI 102-6]; [GRI 102-9]

Newlat Food Group was founded in 2004 in Reggio 

today. 

The Company, and indirectly the Group, has pursued 

and is pursuing continuous growth, thanks also 

to the implementation of a policy focused on the 

acquisition of both nationally and internationally 

recognised companies and brands.

The history of Newlat Food Group begins with the 

of the Pezzullo brand and then of the entire plant 

located in Eboli (then owned by Nestlé). 

In the following years, from 2008, the Group 

expanded its product portfolio by acquiring Giglio, a 

company specialising in the milk and dairy sector.

belonging to Nestlé, and subsequently with the 

acquisition of the licence to use the Buitoni brand.

In 2020, the Group also acquired a majority stake in 

Centrale del Latte d’Italia.

Finally, in August 2021, 100% of the ordinary shares 

acquired, a business operating in the food sector 

with the production of Instant Noodles and Ready 

Food.

Today, thanks to the strategy pursued, the Group 

has an established position in the domestic market 

Australian markets.

As of 1 January 2022, the concession of the Buitoni 

brand for products made by the Group at the 

will continue to operate, making products with the 

Group’s own brands with the same care and quality.

Below is a list of the Trademarks and Companies 

involved in the acquisitions, reporting the year in 

which the transaction was concluded.
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TABLE 4 - PERCENTAGE OF EXPENDITURES FOCUSED ON LOCAL SUPPLIERS [GRI 204-1]

Suppliers - expenditure (million)
2021 2020 2019

€M % €M % €M %

Purchase of goods and services from Newlat Food S.p.A. 

and CLI S.p.A.
338 100% 323 100% 161 100%

of which purchase of goods and services from ITALY 329 98% 299 92% 135 84%
 

Suppliers - expenditure (million)
2021 2020 2019

€M % €M % €M %

Purchase of goods and services of Newlat GmbH 47 100% 49 100% 43 100%

of which purchase of goods and services from GERMANY 44 94% 32 66% 37 86%
 

Suppliers - expenditure (million)
2021

€M %

Purchase of goods and services of Symington's Ltd 43 100%

of which purchase of goods and services from UNITED KINGDOM 36 84%

Most purchases are related to the supply of 

businesses, which focus on the production of basic 

increase in expenditures on goods and services 

due to the growth of the Group, mainly through 

the acquisitions made in the last three years, the 

consequent expansion in the market and the 

The Group cares about the quality and safety of 

its products in order to protect the health of the 

consumer. It operates in a B2B market, whose main 

customers are large-scale retailers and traditional 

food shops, which are punctually restocked to 

guarantee the end customer a fresh product that 

is always available. Product quality, freshness and 

safety are ensured not only through the numerous 

checks performed on the product during all stages 

of the production cycle, but also through careful 

selection of raw materials and suppliers, the latter 

business and responsible growth objectives and 

optimisation of the cost of raw materials, in order to 

maintain a competitive advantage in terms of quality 

To make this possible, the Group is committed to 

tracing and certifying the origin of raw materials, 

where possible favouring suppliers operating within 

the same countries where the Company’s production 

plants are located. Given the high spoilage rate 

of some ingredients, such as dairy products, the 

relative proximity of suppliers and processing sites 

is of paramount importance to ensure optimum 

quality and food safety conditions throughout the 

production chain, right up to the end consumer. 

In fact, the Group has strong control over the milk 

supply chain, with local suppliers – especially in 

Piedmont, Veneto, Tuscany and Campania – that are 

frequently monitored and which it invests in with a 

view to mutual long-term appreciation.

The following tables show the share of purchases 

from local suppliers1 in the Group’s total 

expenditures, also showing the amount spent on 

local suppliers, broken down by company and 

respective countries of operation. 

1 

processed by one of the Group’s plants. Therefore, the local 

suppliers of Germany and the United Kingdom are considered 

and similarly all those based in Italy are considered to be local 

suppliers for Italy.

has worked to ensure strict measures for its workers 

to comply with health regulations and protocols.

The Company is an important player in the Italian 

Group is active in the food and beverage sector 

and is mainly active in pasta, dairy products, bakery 

products, specialty products, including baby food 

and foods for people with special nutritional needs, 

and other convenience products, such as instant 

TABLE 3 - TOTAL EXPENDITURES BY CATEGORY OF SUPPLIER

Suppliers - expenditure (million) 2021 2020 2019

Type of Supply mln € % mln € % mln € %

Goods 304 71% 274 74% 160 79%

Services 124 29% 98 26% 44 21%

Total 428 100% 372 100% 204 100%
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